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ABSTRACT
Indonesian government's program, the 2008 Sunset Policy and the 2015 Taxpayer Development Year, only succeeded in encouraging taxpayer compliance in the year of those programs. This study examines the subjective norms, perceived behavioral control, and moral obligation as a determinant of intention to comply, which would trigger tax compliance act itself. A sample of 111 taxpayer in Batu and Kepanjen, East Java, selected using convenience sampling. Research shows that tax compliance is affected by the intention to comply, while the intention to comply positively influenced by the subjective norm. Moral obligation and perceived behavioral control are not proven to affect positively the intention to comply. It shows that government must assure every citizen of Indonesia on taxation positive image as a subtle approach to the taxpayer. Coercion and threats are not the only solution to raise sustainability of awareness.
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INTRODUCTION

Successful taxation supports economic equity in Indonesia because tax is the largest source of subsidy. An inexperienced reality stated that tax ratio of Indonesia decreased gradually from 2012 to 2015 (Anonymous, 2016b), even though tax ratio is an indicator of the success of taxation in a country (Amir, 2014). Compared with ASEAN and Organization for Economic Co-operation and Development (OECD) standards, Indonesia's tax ratio in 2015 is still below the standard (Fajriah, 2016). Low tax ratio reflects low level of taxpayer compliance (A. Hidayat, 2014).

The welfare of the Indonesian people has actually increased as the taxpayer prevailed from time to time. GDP as one of the indicators of state economic securities, exactly increased from 2010 to 2014 (MoF, 2015). Similarly, per capita income in Indonesia has increased (BPS, 2015). There are 5.239.385 non employees personal taxpayers and 22.332.086 employees personal taxpayers from 93,72 million resident who have income in 2013 (DGT, 2016).

The Government has undertaken several attempts to increase tax income, those are by holding the Year of Taxpayer Development (Waluyo, 2013: 391), discounted tax rate for corporate taxpayer that revalued fixed assets in 2015 (Anonymous, 2016a), and tax amnesty in 2016. Tax amnesty is an indicator of non-compliance taxpayer today because the government expects compliance in the future will increase with the provision of forgiveness (Hutagaol, 2007: 27). The government did a similar thing in 2008 called Sunset Policy. Unfortunately, the realization of revenue did not gradually increase, but again declined in 2009 to 97,99% from 106,84% in 2008 (MoF, 2010).

The threats and government's forgiveness are not proven to improve sustainable compliance (Mohdali, Isa, & Hana, 2014). One way to improve tax compliance is voluntarily from within the taxpayer. In the theory of planned behavior, intention is the essence of a behavior. Intention to do something can be triggered by people who are considered important by individuals. It is called subjective norms. Awaludin (2014); Bobek & Hatfield (2003); Damayanti, Sutrisno, Subekti, & Baridwan (2015); Mustikasari (2007) prove the subjective norm as triggering the taxpayer intentions to comply by conducting research in different areas. Besides, Indonesia is a country that has a high collective (Hofstede, Hofstede, & Minkov, 2010). In other words, togetherness is the culture of Indonesia.

Ajzen (1991) argues that people who are very important around the individual is not enough to cause a behavior because there is a special push from within himself. The pressure from within the individual is called the moral obligation. Obedient taxpayers have a moral obligation to pay properly (Mangoting & Sadjiarto, 2013). Basri & Surya (2014); Bobek & Hatfield (2003); Hidayat & Nugroho (2010); Mustikasari (2007) found empirical evidence that moral obligation has negative effect to taxpayer intention to evade tax.

According to the theory of planned behavior, self-control of an individual in raising the intentions of behavior and behavior itself can be related to perceptions about obstacles in doing something. The Directorate General of Taxes guarantees the rights and obligations of taxpayer in the tax system. This regulation can be a trigger of taxpayer's intention to comply and lead directly to the behavior of willing to pay, in accordance with the concept of perceived behavioral control. Several previous researches supporting this are Bobek & Hatfield (2003); Damayanti, Sutrisno, Subekti, & Baridwan (2015b); Mustikasari (2007).
Together with the concept of moral obligation, subjective norms, and behavioral controls that can be used as determinants of voluntary taxpayer compliance. The research was conducted at Batu and Kepanjen Small Tax Office (STO) as the high achieving STO in the Third East Java Regional Office of Directorate General of Taxes which is also an outstanding regional office in 2015.

The results of this study can be used by the Directorate General of Taxes (DGT) to increase one's intention to comply by increasing the positive impression of taxation to every person in Indonesia because people are affected by the opinions of those around him. Surely this person's beliefs will also affect the perspective of others. In a chain, the positive impression of taxation in Indonesia in the end must be created massively.
RESEARCH METHODS

This study uses questionnaires with the population of individual taxpayers who have independent personal services in the Third East Java Regional Office of Directorate General of Taxes. Self assessment system adopted by Indonesia demands voluntary compliance of taxpayers (Damayanti et al., 2015b), so that taxpayers carrying out their own tax obligations without going through the system of withholding tax are selected into the population. According to Minister of Finance Decree, that is PMK No. 243/PMK.03/2014 Article 18, individual taxpayer is obliged to submit Periodic Tax Return is an individual who has independent personal services. One of the taxpayer compliance indicators is that he voluntarily reports Periodic Tax Return monthly. Higher tax revenues increase in one area can be a high enough tax-conscious indicator. The areas are Batu and Kepanjen Small Tax Office which is the two best STO on Third East Java Regional Office of Directorate General of Taxes.

The unavailability of taxpayer data on each STO makes the researcher use convenience sampling technique. Questionnaires were distributed to taxpayer who came to Batu and Kepanjen STO at the time of the research. (Hair, Hult, Ringle, & Sarstedt, 2014: 20) suggest a minimum number of samples by multiplying the number of structural paths leading to a construct. Tax compliance has the highest number of structural paths that is seven, so the minimum number of samples taken is 70 samples.

Before carrying out the actual research, the researchers conducted pilot test using respondents who had similar characteristics, namely individual taxpayer located in East Java, except to those registered in Batu and Kepanjen STO. Based on pilot test data analysis, one item of tax compliance is invalid, so it is removed from the questionnaire item to be distributed to the real respondent.

Data collection method in this study is based on the experience of researchers who have difficulty getting respondents with regard to the theme of taxation during the pilot test. Researchers use various steps to obtain and improve response. First, the researcher requested the DGT's willingness to cooperate as a research site. The distribution of questionnaires in the STO has been held on June 13 to June 24, 2016. The time span approaching the deadline of periodic tax return reporting on the 20th is used as the DGT’s recommendation, so that the researcher gets more respondents. In addition, the existence of designated bank in each STO is an advantage for researchers because many taxpayers come before the deadline of periodic income tax paying on the 15th every month. Researchers expand the scope of respondents by using the network of postgraduate student of Economic and Business Faculty, University of Brawijaya to meet entrepreneurs who have taxpayer identification number in the area of ​​research. Enumerators in the network of researchers were given two weeks to collect data and returning questionnaires to researchers. Entrepreneurs who can’t be found in their residence or place of business, the researcher sends a link of an online questionnaire. All prospective respondents were given a brief explanation of the procedure of filling out the questionnaire and guaranteeing the confidentiality of the respondent's data to improve the return of the questionnaire. Researchers seek to be near respondents because of the tax terminology sometimes difficult to understand by taxpayers.

The instrument of this research adopted from previous research, those are Bobek & Hatfield (2003); Damayanti et al. (2015a, 2015b). The construct used is a reflective construct, consisting of 5, namely subjective norm, moral obligation, perceived behavioral control, intention to comply, and tax compliance. Measurement of all constructs using the Likert scale of seven points, those are strongly disagree, disagree, slightly disagree, neutral, slightly agree, agree, and strongly agree.

The subjective norm is the individual's belief to do or not to do something that is influenced by the individual or group that is considered important to him (Ajzen & Fishbein, 1980: 7). The subjective norm in the context of this study is to know the party that is considered important by the taxpayer and how high the taxpayer's belief to comply with the advice of the party that he considered important. The construct of subjective norms consists of six items of questions adapted from Damayanti et al. (2015a) research, with the following indicators: (a) family approval of tax compliance behavior, (b) friend approval of tax compliance behavior, (c) colleague approval of tax compliance behavior, (d) the taxpayer's concern over family approval, (e) the taxpayer’s concern over friend approval, (f) the taxpayer's concern over colleague approval.

Perceived behavioral control (PBC) is the ease or difficulty that the individual feels when he will perform a behavior (Ajzen, 1991). The control of perceptions in the context of this research is how much the taxpayer's control to generate certain behaviors because of certain possibilities. The construct of perceived behavioral control consists of three question items adapted from Damayanti et al., (2015b) which consists of indicators: (a) the possibility of examination by the fiscal party, (b) the possibility of imposition of sanctions and penalties, (c) the possibility of reporting by third parties.

Moral obligations are the norms of individuals owned by someone but not necessarily owned by others (Bobek & Hatfield, 2003). The moral obligation in this study refers to the consideration of within the individual about the implementation of a behavior. This construct consists of three items of questions adapted from (Mustikasari, 2007), which consists of indicators: (a) ethical violation, (b) guilt, (c) principles of life violation.

Intention to comply is a motivating factor that influences behavior through an indication of how hard a person attempts to and undertakes a planned effort to perform a behavior (Ajzen, 1991). The intention in this study means the tendency of a person to behave in an orderly manner (Damayanti et al., 2015b). The construct of intentions to comply consist of three question items adapted from Damayanti et al., (2015a), consisting of indicators: (a) the likelihood of the taxpayer to comply with tax regulations; (b) the taxpayer's decision to comply with tax laws; (c) the willingness of the taxpayer to comply with tax laws consistently.

Tax compliance is defined as the obedience of a taxpayer when fulfilling his tax obligations, which consists of tax calculation, payment, and reporting with the exact amount and time. The taxpayer criteria compliance with the Statement of Standards for Tax Services (STSS) and Decree of the Minister of Finance (KMK Number 235/KMK.03/2003) are used as indicators in this study. The STSS indicator that says "compliance for deductible expenses" should be removed because it considers the enactment of Government Regulation Number 46 of 2013, which states that the tax base of entrepreneurs whose income is less than 4.8 billion rupiah a year shall not include operating expenses. The indicators used for this construct are (a) taxpayer compliance for tax estimates, (b) taxpayer compliance for tax errors, (c) taxpayer compliance for tax treatment, (d) taxpayer compliance for delivery of periodic tax return, (e) taxpayer compliance for the submission of the annual tax return, (f) taxpayer compliance to pay taxes; (g) taxpayers facing a tax-paying shortfall.

The total question item used in the actual field test is 18 items after an item question was eliminated at pilot test. Field test results were analyzed using WarpPLS 3.0. PLS is used because it matches the characteristics of this research framework that combine several constructs from one theory to a particular concept (Sholihin & Ratmono, 2013). Eighteen items answered 111 respondents analyzed through descriptive statistics and data quality test before hypothesis testing performed. Validity test uses parameter factor loading (> 0,7), AVE (> 0,5), AVE root (> latent variable correlation value), and cross loading value (Sholihin & Ratmono, 2013: 16). Realibility was tested using the parameters of cronbach's alpha (> 0.6) and composite realibility (> 0.6) (Hair et al., 2014: 102). The structural model is evaluated by looking at the values ​​of R2, Q2, and effect size (Sholihin & Ratmono, 2013). The hypothesis is accepted if the p-value of the WarpPLS output divided by two is less than 5% and the path coefficient (() indicates the positive magnitude.

RESULTS AND DISCUSSION

The questionnaire returned and filled in completely is 111 from 151 questionnaires distributed. Thus, the return rate of this research questionnaire was 73,51%. Demographic characteristics of respondents can be seen from the second part of the questionnaire consisting of sex, age, last education, monthly income, filler and reporter of tax return, and STO where the taxpayer is registered. Recapitulation result is presented in Table 1. The number of respondent who fill in both STO is quite balanced, consist of 48,65% for Batu STO and 51,35% for Kepanjen STO. The majority of respondents are in the range of 31 to 40 years old as much as 35,14%, followed by a range of ages 21 to 30 years old as many as 33,33%. The age group below 20 years is the respondent with the least age group, that is 0,90%. The majority of respondents had a high school education of 51,35% and the latter group of respondents had the smallest percentage that is 7,21%, whereas no respondents had a doctorate degree level. Most of the respondents are individual taxpayers who fill and report their own tax return, that is 94,60%. Respondents who use the services of tax consultants and ask for fiscal assistance are equal to 2,70%. Respondents were mostly in the group of businessmen earning between IDR 3.000.000 to IDR 10.000.000 per month for 52,25%, followed by income group below IDR 3.000.000 per month for 33,34%. Group of entrepreneurs with income above IDR 400.000.000,- is a minority with a percentage of 0,90%.
Table 1. Demographics of Respondents

	Criteria
	Category
	Respondents
	Percentage

	Small Tax Office
	Kepanjen
	54
	48,65%

	
	Batu
	57
	51,35%

	
	Total
	111
	100%

	Sex
	Man
	68
	61,26%

	
	Woman
	43
	38,74%

	
	Total
	111
	100%

	Age
	<20 years old
	1
	0,90%

	
	21-30 years old
	37
	33,33%

	
	31-40 years old
	39
	35,14%

	
	41-50 years old
	19
	17,12%

	
	51-60 years old
	5
	4,50%

	
	>60 years old
	10
	9,01%

	
	Total
	111
	100%

	Last Education
	Under high school
	11
	9,91%

	
	Senior high school
	57
	51,35%

	
	Undergraduate degree
	35
	31,53%

	
	Master degree
	8
	7,21%

	
	Doctorate degree
	0
	0%

	
	Total
	111
	100%

	Tax return filler and reporter
	By himself
	105
	94,60%

	
	Consultant
	3
	2,70%

	
	Fiscal party
	3
	2,70%

	
	Total
	111
	100%

	Earnings per month
	< IDR 3.000.000,-
	37
	33,34%

	
	IDR 3.000.000,- – IDR 10.000.000,-
	58
	52,25%

	
	>IDR 10.000.000,- – IDR 50.000.000,-
	15
	13,51%

	
	>IDR 50.000.000,- – IDR 100.000.000,-
	0
	0%

	
	>IDR 100.000.000,- – IDR 400.000.000,-
	0
	0%

	
	>IDR 400.000.000,-
	1
	0,90%

	
	Total
	111
	100%


In the first iteration, the results show that all constructs have been valid in discriminant and convergent terms. Table 2 shows the AVE square root value for the overall construct greater than the correlation between latent variables in the same column. Table 3 shows the AVE value for all constructs already exceeding 0.5. However, the discriminant validity test per indicator shows the first indicator of the tax compliance construct is invalid because it has a loading value of less than 0.40. Indicators other than KP1 have fulfilled the minimum loading requirement of at least 0.40, p-value of at least 0.05, and the highest cross loading value on each item.
Table 2. AVE Squared Root Value of Each Construct
(The First Test of Discriminant Validity)
	Construct
	Latent Variable Correlation Value
	Decision

	
	AVE Squared Root Value
	Highest Correlation Value In The Same Column
	

	Subjective Norm
	0,758
	0,758
	Valid

	PBC
	0,904
	0,904
	Valid

	Moral Obligation
	0,757
	0,757
	Valid

	Intention to Comply
	0,819
	0,819
	Valid

	Tax Compliance
	0,756
	0,756
	Valid


Table 3. AVE Value of Each Construct (The First Test of Convergent Validity)
	Construct
	AVE
	Decision

	Subjective Norm
	0,575
	Valid

	Perceived Behavioral Control
	0,817
	Valid

	Moral Obligation
	0,574
	Valid

	Intention to Comply
	0,670
	Valid

	Tax Compliance
	0,571
	Valid


Table 4. Cross Loading Value of Indicators of Each Construct
(The First Test of Discriminant Validity)
	Construct
	Indicator
	Loading Value
	Cross-loading
	P-value
	Decision

	Subjective Norm
	NS1
	0,630
	<0,630
	<0,001
	Valid

	
	NS2
	0,791
	<0,791
	<0,001
	Valid

	
	NS3
	0,784
	<0,784
	<0,001
	Valid

	
	NS4
	0,677
	<0,677
	<0,001
	Valid

	
	NS5
	0,814
	<0,814
	<0,001
	Valid

	
	NS6
	0,831
	<0,831
	<0,001
	Valid

	Perceived Behavioral Control
	KPP1
	0,929
	<0,929
	<0,001
	Valid

	
	KPP2
	0,877
	<0,877
	<0,001
	Valid

	
	KPP3
	0,905
	<0,905
	<0,001
	Valid

	Moral Obligation
	KM1
	0,831
	<0,831
	<0,001
	Valid

	
	KM2
	0,536
	<0,536
	0,005
	Valid

	
	KM3
	0,862
	<0,862
	<0,001
	Valid

	Intention to Comply
	NP1
	0,805
	<0,805
	<0,001
	Valid

	
	NP2
	0,839
	<0,839
	<0,001
	Valid

	
	NP3
	0,811
	<0,811
	<0,001
	Valid

	Tax Compliance
	KP1
	0,308
	<0,308
	0,010
	Invalid

	
	KP2
	0,500
	<0,500
	0,002
	Valid

	
	KP3
	0,833
	<0,833
	<0,001
	Valid

	
	KP4
	0,860
	<0,860
	<0,001
	Valid

	
	KP5
	0,918
	<0,918
	<0,001
	Valid

	
	KP6
	0,897
	<0,897
	<0,001
	Valid


The first indicator of tax compliance (KP1) must be removed because it is invalid. Then, the researcher re-iterated. The result of the second iteration shows that all constructs meet discriminant validity (Table 5) and convergent validity (Table 6). At this time iteration, each indicator has fulfilled discriminant validity (Table 7).
Table 5. AVE Squared Root Value of Each Construct
(The Second Test of Discriminant Validity)

	Construct
	Latent Variable Correlation Value
	Decision

	
	AVE Squared Root Value
	Highest Correlation Value In The Same Column
	

	Subjective Norm
	0,758
	0,758
	Valid

	PBC
	0,904
	0,904
	Valid

	Moral Obligation
	0,757
	0,757
	Valid

	Intention to Comply
	0,819
	0,819
	Valid

	Tax Compliance
	0,820
	0,756
	Valid


Table 6. AVE Value of Each Construct (The Second Test of Convergent Validity)
	Construct
	AVE
	Decision

	Subjective Norm
	0,575
	Valid

	PBC
	0,817
	Valid

	Moral Obligation
	0,574
	Valid

	Intention to Comply
	0,670
	Valid

	Tax Compliance
	0,672
	Valid


Table 4. Cross Loading Value of Indicators of Each Construct
(The Second Test of Discriminant Validity)
	Construct
	Indicator
	Loading Value
	Cross-loading
	P-value
	Decision

	Subjective Norm
	NS1
	0,630
	<0,630
	<0,001
	Valid

	
	NS2
	0,791
	<0,791
	<0,001
	Valid

	
	NS3
	0,784
	<0,784
	<0,001
	Valid

	
	NS4
	0,677
	<0,677
	<0,001
	Valid

	
	NS5
	0,814
	<0,814
	<0,001
	Valid

	
	NS6
	0,831
	<0,831
	<0,001
	Valid

	Perceived Behavioral Control
	KPP1
	0,929
	<0,929
	<0,001
	Valid

	
	KPP2
	0,877
	<0,877
	<0,001
	Valid

	
	KPP3
	0,905
	<0,905
	<0,001
	Valid

	Moral Obligation
	KM1
	0,831
	<0,831
	<0,001
	Valid

	
	KM2
	0,536
	<0,536
	0,005
	Valid

	
	KM3
	0,862
	<0,862
	<0,001
	Valid

	Intention to Comply
	NP1
	0,805
	<0,805
	<0,001
	Valid

	
	NP2
	0,839
	<0,839
	<0,001
	Valid

	
	NP3
	0,811
	<0,811
	<0,001
	Valid

	Tax Compliance
	KP2
	0,459
	<0,459
	<0,001
	Valid

	
	KP3
	0,842
	<0,842
	<0,001
	Valid

	
	KP4
	0,875
	<0,875
	<0,001
	Valid

	
	KP5
	0,925
	<0,925
	<0,001
	Valid

	
	KP6
	0,905
	<0,905
	<0,001
	Valid


The reliability test is performed by evaluating the value of composite realibility (CR) and cronbach's alpha (CA). Table 8 shows that the CR and CA values of each construct in the second iteration has exceeded 0,6, which means it is reliable.
Table 8. CR and CA Values of Each Construct (Reliability Test)

	Construct
	CR
	CA
	Decision

	Subjective Norm
	0,889
	0,850
	Reliable

	Perceived Behavioral Control
	0,931
	0,888
	Reliable

	Moral Obligation
	0,795
	0,611
	Reliable

	Intention to Comply
	0,859
	0,754
	Reliable

	Tax Compliance
	0,907
	0,865
	Reliable


The structural model is evaluated by using R-square (R2), Q-square (Q2), and f-square effect size. The value of R2 intention to comply is 0,273. Subjective norm, perceived behavioral control along with moral obligation is able to explain the variance of intention to comply of 27,3%, while the rest is influenced by other latent variables that are not in the research model. The value of tax compliance R2 is 0.099, which it means that tax compliance variance can be explained intention to comply with 9.9%, while the rest is explained by other factors not included in the research model. This research model has a value of Q2 more than zero which means this model has good predictive validity. This is indicated by the value of Q2 of intention to comply by 0,276 and tax compliance of 0,106.

The effect size results for each construct are presented in Table 9. The effect size value that less than 0,02 is categorized as a weak influence, values between 0,02 to 0,15 are categorized as medium effect, values above 0,35 categorized as a major influence. Based on the test results, subjective norms have a very weak effect on the intention to abide from a practical view. Subjective norms, perceived behavioral control, and moral obligations have a weak role in increasing intentions to obey. The same result is shown by the intention to obedience which also has a weakly practical contribution in improving tax compliance.
Table 9. Effect Size Result (Influence Testing Based on Practical View)

	Relationship Based on Hypothesis
	Effect Size
	Decision

	Subjective Norm ( Intention to Comply
	0,113
	Weak

	Perceived Behavioral Control ( Intention to Comply
	0,109
	Weak

	Moral Obligation ( Intention to Comply
	0,051
	Weak

	Intention to Comply ( Tax Compliance
	0,099
	Weak


Hypothesis Testing Results

Hypothesis testing is done by using proven valid indicator. The p value as the significance level (0.05) and the path coefficient as the direction of the relationship between the two constructs are evaluated. The p value displayed at the output must be halved first because the test results in WarpPLS are for the two-tailed hypothesis. If the result is less than 0,05 and the p value indicates the appropriate direction, then the hypothesis is accepted. Table 10 shows the interpretation of hypothesis testing results.
Tabel 10. Interpretation of Results

	Hypothesis Notation
	Path Coefficient
	P value (one-tailed)
	Interpretation of relationship direction and significance
	Decision

	H1
	0,299
	0,002
	positive, sig <0,05
	Not rejected

	H2
	-0,299
	<0,001
	negative, sig <0,05
	Rejected

	H3
	0,198
	0,158
	positive, not significant
	Rejected

	H4
	0,315
	0,007
	positive, sig <0,05
	Not rejected


The first hypothesis, that is the subjective norm positively affects the intention to comply, has a p value of 0,002 and a positive path coefficient. That is, the first hypothesis is not rejected. The Theory of Planned Behavior states that the intentions of the individual can be influenced by those who taxpayers consider important. If the person deemed important assesses tax compliance as a positive thing, then it will generate the taxpayer belief to comply in taxation. This is related to collective culture in Indonesia. Indonesia is the country with the smallest individualist index value among East Asian and Southeast Asian countries (Hofstede et al., 2010: 97). Individuals in countries far from individualist values ​​will take into account group opinions, base their decisions on social network, and emotional bonds can be formed in the workplace (Hofstede et al., 2010). DGT should motivate all societies to get a positive impression of taxes simultaneously, because the opinions of each other are related. A person's unfairness can affect others, such as misconceptions about the Gayus case that caused public distrust of the DGT. The case of Gayus is known as a corruption case by the public. In fact, Gayus is a person who uses his position for tax payments that are smaller than those payable. The DGT itself is not the body that holds the tax funds, but the administration of taxes. Besides, the influence of subjective norms on intentions of obedience is relatively weak in practice, so it’s requiring encouragement.

The second hypothesis that the perceived behavioral control has a positive effect on the intention to comply, has a p-value of less than less than 0,001 and the negative path coefficient value. The second hypothesis is rejected. Based on the results of statistical tests, the perceived behavioral control negatively affects the intention to comply. Taxpayer intentions will be higher if the possibility to be examined by tax authorities, subjected to sanctions and fines, and reporting of third parties is greater. The tax system that requires taxpayer independence in calculating, paying, and reporting income tax, but there is still a threat to negligence that he did, actually lower the voluntary compliance of taxpayer. Taxpayers are not happy when they are required to pay taxes but are still accompanied by threats (Kirchler et al., 2012). In addition, the risk examined by the tax authorities can only affect taxpayers who do have the intent to avoid taxes (Hanno & Violette, 1996). When the taxpayer considers the possibility of being examined, subject to sanctions and fines, and third party reporting as a threat that will lead them to comply, the DGT may approach the taxpayer subtly. The proof is the confession of respondents about their ignorance about Government Regulation Number 46 about 1% tax on SMEs and their consideration that the tax only applies to large companies only. There are some taxpayers who do not know the difference between central and local taxes so they assume already paying income taxes over and over again. Offline line provision for tax payments and reporting is also important because there are some taxpayers not mastering the internet. Some taxpayers are also reluctant to obey because the distance between home and the tax office or post office or designated bank is very far away. Both groups of taxpayers do not feel the threat of the three things above because they themselves have the limitation to comply.

The third hypothesis, the moral obligation has a positive effect on the intention to obey, has a p-value of 0,158 and the positive path coefficient. Thus, the third hypothesis is rejected. According to the results of statistical tests, moral obligation does not affect the intention to comply. This does not support Ajzen's (1991) idea of ​​the perfection of the Theory of Planned Behavior with the addition of the concept of moral obligation. A characteristic of collectivity culture is the embarrassment caused by abuses (Hofstede, 2011). Taxpayers confronted with explicit statements questioning their morals will tend to recognize guilt and violations of the principle of life, but still do the non-compliance. The rejection of this hypothesis can also be explained through the characteristics of respondents. Tax awareness of male and younger taxpayers is lower than those of woman and older (Hanno & Violette, 1996). Male respondents accounted for more than half of respondents (61,26%) and respondents aged less than 30 years (34,23%) is more than those over 40 years (30,63%) in this research. 

The fourth hypothesis that the intention to obey has a positive effect on tax compliance, has a p-value of 0,007 and positive path coefficient. Thus, the fourth hypothesis is confirmed. Although proven to be influential, but the effect size value shows a weak effect practically. In connection with the discussion of the three previous hypotheses, taxpayers tend to consider compliance costs in addition to the amount of tax burden to pay (Sapiei & Abdullah, 2008). The intended compliance fee is the time cost associated with the time required to collect tax data and fill the tax return; monetary costs associated with the payment of tax consultants and the acquisition of means for obtaining information and performing tax calculations; and psychological costs such as feelings of anxiety, depression, and emotional pain experienced by WP when manage the taxes (Lopes & Martins, 2013). The trigger of intention to comply can be enhanced by giving positive information. The government should better demonstrate the realization of the utilization of tax funds to reinforce taxpayer’s intention in carrying out its obligations thereby increasing tax compliance (Fallan, 1999). This is done because taxes provide benefits indirectly to its taxpayer.
CONCLUSION

The results of this study indicate that the intention to comply of individual taxpayer registered in Kepanjen and Batu STO influenced by subjective norm. Taxpayer feel the influence of pressure from their social environment on tax compliance will have the higher intention to comply. This study also proves empirically that the intention to comply effect on the compliance behavior of individual taxpayer registered in Kepanjen and Batu STO. Conversely, the perceived behavioral control negatively affects the intention to comply.

Increasing intention to comply can be cultivated through increasing the positive feelings of taxpayer and every citizen in Indonesia. Voluntary compliance is a behavior done together because subjective norms regarding the perceptions of others that are considered important by the taxpayer. The threat of sanctions and fines actually lower the voluntary of taxpayer.

Moral obligation is not proven to affect the intention to obey. Future research can change the context of the question into asking tax compliance, besides non-compliance in order to make respondents to respond more comfortably and honestly. In addition, semi-open questionnaires can be used to give taxpayers the opportunity to express their experiences so that researchers can find out the determinants of tax compliance more deeply. The second limitation is the non-random sampling due to the confidentiality of taxpayer data. Further research may replicate this research at different times and places of research so that the generality of the research results in the field of tax compliance can have high generalizability.
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