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The purpose of this research is to determine the influence of local communities and the quality of tourist destinations in increasing the satisfaction of tourists. One of the national development agendas set forth in the RPJMN 2015 - 2019 is the promotion of tourism. Where tourism is one dimension of superior sector development. So it takes the role of local communities and also the improvement of the quality of destinations in developing the leading sectors
The method used in this research is quantitative method. Data analysis technique used is Partial Least Square (PLS). Respondents in this study are tourists who is visiting in Tanjung Kelayang  beach at  Belitung. From the Field Study was found 132 Respondents.
The result of this research is the influence of local people to the satisfaction of tourists when considering the quality of tourist destinations. So if a tourist region wants to increase the satisfaction of tourists needed the role of the local community and also the improvement of quality in these tourist destinations

1. BACKGROUND
Tourism has gained recognition as a driving force in socio-economic development and poverty alleviation. In Indonesia tourism becomes one of the dimensions of superior sector development together with food sovereignty, energy sovereignty and electricity, maritime and marine, tourism and industry become one of the dimensions of superior sector development which is a national development strategy that becomes national development agenda in RPJMN 2015 2019 (Kementerian PPN/Bappenas, 2014). However, there is a need for certainty and law and policy enforcement, security and involvement, politics and democracy as well as governance in improving the dimensions of development of the leading sectors especially in the tourism sector. Fun et al (2014) states that tourism can produce negative effects on destinations. To reduce this, the behavior of the local community becomes one of the most important factors in the development of sustainable tourism. 
Fun et al (2014) States that tourism can produce negative effects on destinations. To reduce this, the behavior of the local community becomes one of the most important factors in the development of sustainable tourism. Fun et al (2014) Examining the involvement of local people, the quality and also the sustainability of tourism will be stronger if there is an individual ability in doing the job well (self efficacy) which turned out to give a significant influence on the development of tourism. Law & Lo research (2016) states that the local community was found not to be positive against destonation competitiveness. But natural resources, range of activities and accessibility have a significant influence on destination competitiveness. Research on local communities associated with destinations is still small (Inbakaran & Jackson, 2006; Klaric et al, 2015; Lill, 2015; Law & Lo, 2016). Therefore the hospitality of local communities has been recognized as being crucial for a successful tourism destination. One of the important factors that will influence the destination of others.
Tourism has a positive impact on the quality of people's lives. The strong influence of tourism is related to how to manage well emotionally, society, income and work. So does health and safety. So there is a need for strategy in destination development program for tourists (Ismail & Turner, 2008; Eusebio, et al, 2014; Stylidis et al 2014; Latiff & Imm, 2015). Budhiasa et al (2016) stated that local community has significant influence to the quality of Destination.
Global tourism has grown steadily since the 1950s (Kucukaltan & Pirnar, 2016) and this is becoming even higher in today's market competition. All tourist destinations around the world today compete to get the same market share with other world leading destinations. So it takes the concept of destinations that can make the tourist destinations become more superior. The development of tourism related to the advantages of tourist destinations that have a direct influence on quality of life with the community (Kucukaltan & Pirnar, 2016).
Researchers on tourism have classified the advantages of destinations, referring to various criteria with different approaches such as tourist expectations, satisfaction and value obtained by tourists, motivation and tourist motives, destination branding, destination attractiveness, destination sustainability and destination value. (Reisinger, et al, 2009; Rajesh, 2013; Gondos, 2014; artal & kozak, 2015; Gabor, 2015; Iniesta-Bonilo, sanchez, Fernandez and Jimenez Castillo, 2016)
Researchers on tourism have classified the advantages of destinations, referring to various criteria with different approaches such as tourist expectations, satisfaction and value obtained by tourists, motivation and tourist motives, destination branding, destination attractiveness, destination sustainability and destination value. (Reisinger, et al, 2009; Rajesh, 2013; Gondos, 2014; artal & kozak, 2015; Gabor, 2015; Iniesta-Bonilo, sanchez, Fernandez and Jimenez Castillo, 2016)
The positive experiences of tourists, products, services and other resources provided in tourist destinations can generate and deliver a positive memory of customers just as good as word of mouth. Further, the satisfaction of the experience of these destinations can generate loyalty from tourists (Barbeitos et al, 2013). Destination loyalty refers to intensive re-visits and also provides recommendations to others. Oello & Yerian, 2009; Corte et al; 2015; Sapari et al, 2013 examines how attributes and services in destinations can affect satisfaction. Corte item of satisfaction - destination (access, attraction, accommodation, amenities, assemblage, ancillary services
The role of the local community is also plays an important role in providing customer satisfaction. Community participation gives a positive influence in increasing customer satisfaction. This is in accordance with the results of research (Kantogeorgopoulos, 2005; Derman & Yazar, 2016; Budhiasa, et al, 2016)
Satisfaction is one of the best indications in viewing consumer behavior in giving influence of consumer behavior in giving influence to destination and decision to return to the tourist place and fostering long-term relationship (Foster, 2000; Lee, 2009; Bagri & Kala, 2015, Latiff & Imm , 2015; Hoang, 2016;). Factors related to tourism such as religious tourism, nature tourism and various tourist activities, hospitality and security are significant factors in determining tourist satisfaction. Therefore basic facilities such as accommodation, transportation, infrastructure, health and hygiene in place of destination is a very important satisfaction evaluation.
The role of the local community also plays an important role in providing customer satisfaction. Community participation gives a positive influence in increasing customer satisfaction. This is in accordance with the results of research (Kantogeorgopoulos, 2005; Derman & Yazar, 2016; Budhiasa, et al, 2016). Satisfaction is one of the best indications in viewing consumer behavior in giving influence of consumer behavior in giving influence to destination and decision to return to the tourist place and fostering long-term relationship (Foster, 2000; Lee, 2009; Bagri & Kala, 2015, Latiff & Imm , 2015; Hoang, 2016;). Factors related to tourism such as religious tourism, nature tourism and various tourist activities, hospitality and security are significant factors in determining tourist satisfaction. Therefore basic facilities such as accommodation, transportation, infrastructure, health and hygiene in place of destination is a very important satisfaction evaluation
Lee (2012) examines the support of communities living around the tourist area to develop tourism sustainability by considering community awareness variables, community involvement to support sustainable tourism development which is a very important factor in influencing the level of support to develop sustainable tourism
So the formulation of the problem in this study are: How the influence of the role of local people to the kepuasaaan tourists through the quality of the destination?

2. LITERATURE REVIEW
2.1. The Role of Local Community
The role of local people in developing tourism is very important. The importance of community participate is to promote quality of tourists destination. So the local community participation must be effective (Budhiarsa, 2016). The Positive attitudes in the community can encourage tourists satisfaction levels and contribute to the word of mouth promotion among them therefore the involvement and the participation of the host community are pertinent toward the success of the tourism development plan. So the management of tourism in accordance with wishes and possibilities of local community. Most importance. It`s to gather informations of attitudes of local community concerning development of tourism. Based on Enea & Tanasoiu (2009) there are six areas of action of tourism development on quality of life of residents. That is infrastructure development; ecomic and social benefits; conservation of nature; culture and heritage; health and security improvements; applications of Ethics and Corporate Sodial Responsibility. 
2.2. The Quality of destination
The quality of destination have various attribute based on Edward (2006) Quality of tourism destination have 24 attributes. The attributes were quality of accommodation, tourist information airport services, restaurants, local transportation, safety, hygiene, staff attitude, local people friendliness, staff language, tour operator service, tour guide service, climate, rest and relexation activities of  excitement, nightlife, shopping, amenities, accessibility, beach cleanliness, natural attractions, cultural attraction, historical attractions and opportunity for sightseeing. Kozak & Rimmington (2000) measured the  level of tourist satisfaction based on destination attractiveness, tourist attraction and facilitis, availability of the English language and facilities and service quality at the destination.
2.3. The Tourist Satisfaction
The tourist satisfaction refers to the expectation when it will travel to a tourist place until the tourist returns to his home region by emphasizing on his emotional side after gaining travel experience. The Tourist satisfaction is important to  successful destination marketing because it influences the choice of destination, the consumtion and products and services and the decision to return (Kozak & Rimmington, 2000). The expectation of tourists is toward the destination on the basis of previous image and referrals and an assessment on the outcome of their experience at the destination. Lattieef & Imm (2015) stated the satisfaction of tourists seen from the factor willingness to recommended and Intention to revisist 

3. RESEARCH METODOLOGY
The population in this study are tourists who visit the beach of Tanjung Kelayang, Belitung. The sample in this research is 132 respondents. The method used in this research is quantitative method. Data analysis technique used is Partial Least Square (PLS). Respondents in this study are tourists who is visiting in Tanjung Kelayang  beach at  Belitung.
The Operational Definition
a) The Role of Local Community
The role of local communities is the active role of the community in increasing knowledge and experience in improving the tourism sector Indicators in this study are: (1) knowledge of tourism; (2) experience on tourism (3) friendliness of the local community, and (4) actively involved
b) The Quality of destination
The quality of destination is how much tourists feel comfortable in traveling by enjoying various tourist attractions supported by means of transportation, accommodation, shopping, public facilities. Besides, tourism becomes more qualified if supported by the services of tour guides who understand about the tour. Destination indicators: (1) leisure trips (2) power diversity Attraction attractions (3) convenience of transportation (4) accommodation convenience (5) quality of shopping place (6) availability of public facilities and (7) Quality of guide services
c) The Tourist Satisfaction
Tourism satisfaction is a pleasure that is obtained by tourism so that tourists will give top priority to visit the sights and will provide recommendations and declare good things about cape kelayang it. Indicators: (1) will visit again (2) recommend to others (3) declare good things (4) prefer to visit to tour in Belitung than others

4. EMPIRICAL RESULTS
Evaluasi Model
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Figure 1 : The Output of Structural Model 

Test Validity and Reliability
Outer Loading of image results seen above 0.7 Based on outer loading results Seen that the results have met convergent validity because all factor loading is above 0.70. From the 
Table 1 : The Output of variable
	 
	Original Sample (O)
	Sample Mean (M)
	Standard Deviation (STDEV)
	T Statistics (|O/STDEV|)
	P Values

	The Quality of Destination -> The Tourist Satisfaction
	0.584
	0.596
	0.096
	6.086
	0.000

	Local Community -> The Tourist Satisfaction
	0.634
	0.639
	0.052
	12.170
	0.000

	Local Community -> The Quality of Destination
	0.745
	0.750
	0.039
	19.136
	0.000



5. DISCUSSION
From the research results, the role of society has an effect on the quality of the destination. This is in accordance with the results of research from Ismail and Turner, 2008; Eusebio et al, 2014; Stylidis et al 2014, latiff & Imm, 2015, Budiasa et al 2016. The results of this study are not in accordance with Law & lo, 2016. The role of society in improving tourism will improve the quality of the destination. Community knowledge of tourism destinations plays an important role in the success of improving the quality of tourism. Similarly, the community experience in guiding tourists. Hospitality that is characteristic of the Indonesian nation can also increase tourist destinations, as well as the spirit of the community in improving the quality of the destination. In RIPPARNAS 2010 - 2025 (PP no 50 of 2011) stated in creating the improvement of the quality of tourism products and services and the ease of movement of tourists in tourism destinations, in addition to building tourist attraction, infrastructure, public facilities, the need for the role of community empowerment. This is because of the results of research indicator of the active involvement of society in tourism became the largest indicator perceived tourists well. Similarly, local people's tourism experience is also well perceived by the customer.
The quality of the destination affects the tourist powers. The higher the quality of the destination then the greater the tourist satisfaction. This is consistent with the results of the study Kucukaltan & Pirnar, 2016; Barbeitos et al., 2013, Dello & Yerian, 2009; Corte et al., 2015; Lee, 2009; Bagri & Kalo 2015 , Latiff & Imm 2015 and Hoang, 2016. The Leisure of tourists in enjoying various attractions, the ease of transportation, the comfort of the quality of shopping and public facilities proved to give satisfaction of tourists during the recreation in Tanjung Kelayang Belitung.Similarly with the quality of guide services. It is Stated that the guidance service in Tanjung Kelayang has good control over Tanjung Kelayang area, 93% of the survey result to the tourists is to return to Tanjung Kelayang again so that it can be said that the tourist satisfaction is already great. High compared with other indicators, so it can be said that in this study respondents feel A very large convenience so that respondents feel satisfaction from the results of surveillance was the respondents when returning to the place of origin will tell the good things about Belitung to express satisfaction. This is because telling the good things become the biggest indicator perceived by customers in expressing their satisfaction.
The community's active role in improving tourism is responded by tourists well. This is in accordance with the results of research from Kantogeorgopoulos, 2005; Derman & Yazas, 2016 and Budhiarsa et al., 2016. Tourists feel more comfortable with the role of society, Tourists feel well received by the people in Tanjung Kelayang. So that the tourists feel satisfied and declared will visit back to Tanjung Kelayang and very want to visit back to Tanjung Kelayang. So it is necessary to the role of the community in the development of tourism by using the principle of community based tourism (CBT). By using the principle of CBT, the community as the main actors in improving the quality of tourism can be realized by empowering the community in various tourism activities. So that the benefits of tourism can be fully perceived by the entire local community. So through the CBT concept, every society is directed to be part of the tourism economic chain. For that individual is given the skills to develop small business by considering environmental, social and cultural sustainability. So there is also a need for capacity development. So with the empowerment of tourism-based society in a sustainable direction toward a better able to satisfy tourists in Tanjung Kelayang.
From the research results can also be said that the role of local communities will be greater in increasing the satisfaction of tourists when considering the quality of the destination. Therefore, mapping is needed to further improve the role of the community in increasing satisfaction by considering the quality of tourist destinations

6. CONCLUSION
From the results of the above research it can be concluded that the role of local communities in increasing the satisfaction of tourists memeberikan significant influence, this influence so bigger and better if considered with the quality of destinations. So the satisfaction of tourists in addition to requiring the role of the local community is also needed a continuous improvement of the quality of the destination.
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